Internet sites such as Med-LabUSA.com, MyMedLab.com, and DirectLabs.com offer a nationwide service by acting as online brokers, allowing users to enter their postcode and get the addresses of several nearby laboratories. Results from tests these laboratories offer are sent directly to the consumer. Patients are contacted if serious abnormalities are picked up.
Privacy is a key factor in the growth of direct to consumer tests, said Dr Herbek. "Patients want to be the first to know," he said. Abnormal tests can affect people's ability to get life or health insurance. Convenience is another reason. Tests are cheaper, because patients pay up front and administrative costs are less.
But insurance companies will not reimburse patients for the cost of tests unless they have been ordered by a doctor. The College of American Pathologists says that pathology clinics offering these tests should consider whether a patient can interpret the results without the help of a doctor
